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Abstract---Through this review, we will discuss the challenges and opportunities for MSMEs during a pandemic in
Indonesia. This review examines the two sides of the small business experience, both difficulties, and opportunities.
Understand these small business movers' experiences and success stories, a series of data collection; Google search,
Google Scholar, ERIC Publications, and other data sources. Then we continue our in-depth analysis with a
phenomenological approach until we get valid and reliable data in answering the questions of this systematic review
study. Analyzing our data starts with understanding the study problem, coding the data, evaluating the data in-depth,
and drawing data conclusions. The procedure and design of this systematic review study followed the guidelines for
descriptive qualitative research methods. These findings include that most MSMEs have turned challenges into
opportunities in sustaining their businesses after being hit by the Pandemic through the support of many parties,
especially the government and experts. Thus the findings of this study are essential inputs to support MSMESs to
survive and be sustainable.
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Introduction

When the COVID-19 Pandemic hit Indonesia, all human life sectors, like all other countries, experienced difficulties
and sorrow (Putra et al., 2020; Hyder et al., 2020; Radic et al., 2020). There was no other choice at that time to
reduce and break the pandemic chain; the Indonesian government was forced to take a policy by establishing a
national Large-Scale Social Restriction. Since the restriction policy, the national economy has stalled and has
followed a recession. Most of the businesses were closed, and part of the roads was in place. Along with the
recession, layoffs have increased. Unemployment cannot be stopped; it spreads throughout the country. Luckily,
there are still some people with a strong entrepreneurial spirit capable of turning disaster into luck. One of the
entrepreneurs is that they are the movers of MSMEs in all types of small businesses. For example, the culinary and
other small businesses are among the most resilient businesses facing pandemics and recessions (Morrish & Jones,
2020).

This Pandemic that has been going on for more than a year has impacted the community's financial condition.
However, many also rack the brains to improve their financial condition. One of them is by building a business using
manageable approaches. In this way, business drivers can be relieved because they are still running their business but
changing the strategy from in-place service is changed to take home and delivery options. These business options
and strategies are in line with the concept of Heinonen & Strandvik (2020) which is the reframing of business service
innovations by eliminating the COVID-19 response policy as an effort to implement service innovations so that the
business remains sustainable.

Talk about sustainable business in the dynamic era; the best solution is innovation in everything. Because anyone
can survive if they want to make renovations to take advantage of opportunities even in difficult circumstances, an
example that is easy to understand is if the government has a public restriction policy, all business activities will
automatically stop. However, if there are people who want to change the method (innovation), they can continue the
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way of business offline to online, then everyone will be able to open their business quickly, for free, anywhere, and
anytime. Because entrepreneurs have to change ways, consumers continue to change; that is, they do not want to risk
fines with government regulations to respond to COVID-19 by changing the bell method; just going offline to a new
and cool way via virtual. This method was studied by Dwivedi et al. (2020) through the study of the impact of the
Pandemic on the study and practice of information management through transforming education, business, and life.

Challenges for MSMEs have been poorly hit since the Pandemic, even though these small and medium
enterprises are the economic foundation of any development. The arrival of COVID-19 challenges that were
considered small, but because they did not have the capital to protect their business from extraordinary disruption,
they were almost destroyed from their survival. Many MSME studies in emergencies proposed solutions and
approaches to overcome challenges to conquer business collapse through strategic innovation and business climate
change. Eggers (2020) proposes a practical perspective in managing a situation of extraordinary vulnerability,
namely through solutions to the three main challenges faced by MSME actors during the Covid-19 Pandemic in all
major cities in the world.

Rizou et al. (2020) said the first challenge was in terms of supply. Since enacting policies that limit people's
movement in almost all regions, many MSMEs have had difficulty getting raw materials. National policies that
restrict people’s movement disrupt logistical distribution make shipments ordered or purchased take longer to
receive, even prices increase, and the quality of goods also decreases. The next challenge, according to lwuoha &
Aniche (2020) said they have a cash flow issue. Many of these business people feel that their income has decreased
because no customers have bought products since y the implementation of community restrictions and physical
distancing policies. Small businesses also find it difficult to obtain capital loans. Their incomes have decreased,
production costs are relatively expensive, plus the difficulty of accessing capital loans disrupts their cash flow. The
third challenge is decreasing demand. Market uncertainty makes the demand for goods sold by MSMEs influential
(Effendi et al., 2020; Zakiah, 2020; Amalia & Suprayogi, 2019; Pindayi, 2017; Aslan, 2019).

As stated above, MSMEs are one of the sectors most affected by the Covid-19 Pandemic. However, this does not
mean that these small businesses give up. The Pandemic is considered a challenge and an opportunity to test business
actors' leadership in running their business. Kumar & Ayedee (2021) stated that business people currently being hit
by a pandemic need innovative solutions by adopting technology for SMEs. In line with that, many small business
actors say that entrepreneurs should not be silent or even give up on the situation. Based on the two suggestions
above, a pandemic is a challenge and an opportunity for the maturation of bustoctors' leadership to continue their
business wheels to become stronger. Likewise, according to Papadopoulos et al. (2020) the use of technology is one
of the solutions for digital adoption by small and medium enterprises at the time of COVID-19. With this solution, it
is clear that their efforts have become practical; not only that so far, but the technological solutions for small
businesses are also merely theoretical. There are at least three criteria for leadership in the context of MSMEs
(Wisenthige & Guoping, 2016; Bagudu et al., 2016; Syuhada & Gambett, 2013). First clever. Company leaders must
be competent at seeing opportunities. The instinct to take advantage of this opportunity must be honed and trained as
often as possible. The second is hunger.

Be an SME, people who want to eat as much as possible. Self-development and efforts must continue.
Dissatisfaction with this one achievement will continue to plague. Furthermore, Kottika et al. (2020) small
businesses can survive this challenge. What managers can learn from SMEs who have survived the Greek economic
crisis is reorganizing their management and marketing to adapt to the COVID-19 era. Because this is not a hard
feeling but a challenging time and simultaneously makes this an opportunity for change. This third key is often an
obstacle for some Indonesians. This attitude is considered to be able to hinder business actors from developing their
business. Whether or not entrepreneurship can be seen from the three criteria. If there are three, that is the capital to
survive the Pandemic. Likewise, Islam et al. (2021) configure a blueprint for Malaysian SMEs to survive through the
COVID-19 crisis and its opportunity challenges. The reinforcement of the Quadruple Helix Innovation Model. They
added that most businesses in Indonesia are on the scale of MSMEs, meaning that these small businesses will
significantly affect other people; this sector is vital in supporting the national economy (Khanzode et al., 2021,
Samantha, 2018; Bernroider, 2002; Gunawan et al., 2019).

As stated above, MSMEs are one of the sectors most affected by the Covid-19 Pandemic. However, this does not
mean that these small businesses give up. The Pandemic is considered a challenge and an opportunity to test business
actors' leadership in running their business. Kumar & Ayedee (2021) stated that business people currently being hit
by a pandemic need innovative solutions by adopting technology for SMEs. In line with that, many small business
actors say that entrepreneurs should not be silent or even give up on the situation. Based on the two suggestions
above, a pandemic is a challenge and an opportunity to automate business actors' leadership to continue their
business wheels to become stronger. Likewise, according to Papadopoulos et al. (2020) the use of technology is one
of the solutions for digital adoption by small and medium enterprises at the time of COVID-19. With this solution, it
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is clear that their efforts have become practical; not only that so far, but the technological solutions for small
businesses are also merely theoretical. There are at least three criteria for leadership in the context of MSMEs.

First clever. Company leaders must be competent at seeing opportunities. The instinct to take advantage of this
opportunity must be honed and trained as often as possible. The second is hunger. According to Mughni, several
strategies can be carried out by MSME actors to survive in difficult situations. Each MSME, Suci (2017) has
different characteristics. This means that different treatment for each small business is a necessity. However, they
have one thing in common, business actors must make every potential an active development force. Sugiri (2020)
efforts to save micro, small and medium enterprises from the impact of the Covid-19 Pandemic is that they must
focus on business in management. They must be adopted with new media-based innovations and sustainable
management and finance studies.

In an era of pandemics like this, it has never happened before. For them, this business world is an adaptation in a
completely new situation, and they must work seriously. According to their expert advice, innovation is necessary
and must continue to be explored by small business people. Small business experts agree that one of the essential
things in a crisis is leadership and reputation. In other conditions, such as post-pandemic, business people need to be
literate in the digital world. The times have forced business actors to continue to change. However, according to
many literary sources, this is not enough. All entrepreneurs, big or small, need to run their business based on study
and development data. The current era requires data and digitalization to engage businesses with all the risks, from
challenges to opportunities (Leeflang et al., 2014).

Studies seeking a new understanding of small business actors' challenges and opportunities are critical do
consider that the government and business actors must be able to see opportunities and think long-term in dealing
with the current Pandemic. At least everyone will see that the economic development continues to decline, but with
the still active activity of small businesses, it is confident that the Indonesian economy's optimistic predictions will
increase. Indonesia and several other developing countries still hope to rise from an economic recession due to the
pandemic response. This is in line with the study of Kuckertz et al. (2020) that, let alone continue the old business,
new startup businesses can still run in times of crisis. Most urgent to think about is how all governments respond
quickly to the COVID-19 Pandemic with its impacts and consequences. Thus the prediction of a recession will fall
from the range of 5 percent to 2 percent at the end of 2021.

Although the recession due to the Pandemic has brought a severe shock to the national economy, the current
situation and future predictions also have opportunities and hopes that not all business sectors collapse in the
pandemic era (Blandina et al., 2020). For example, there are sectors related to a business pandemic that has
improved. Call it the medical and health sector, online trade or e-commerce, to fast-moving consumer goods such as
drugs, electronic goods, food products, packaged beverages, and the telecommunications and internet service
industry. The challenge that remains to be faced is the currency exchange rate is expected to be maintained due to its
impact on selling prices. Opportunities and opportunities must be understood collectively both from the point of view
and application in the real economy sector, such as MSMEs (Endraswati, 2020). Our study wants to show the
government and small business actors in the community that the COVID-19 crisis must be used as momentum in
running people's businesses better. The public must understand and sustain surviving and sustaining through current
economic studies and a new post-pandemic framework. This study's findings are where we want to invite business
people to think long-term ahead with opportunity readiness and see this as a new challenge so that their businesses
will continue to grow after entering the average era (Soetjipto, 2020).

Method

The study of a new understanding of small business people's opportunities and challenges in facing challenging times
due to national policies responding to the COVID-19 Pandemic is very relevant. So for that, we have carried out a
systematic review of the literature and several scientific publications. We have conducted a systematic review with
the first step, namely clearly understanding the questions and objectives of this SMES study. Then we started an in-
depth analysis involving a coding system, critical evaluation before concluding to find answers that meet validity and
reliability. A study involves systematic and explicit review methods to identify economic issues affected by the
Pandemic, select and sort data, and critically assess relevant review results. Finally, we collect data as new
understanding findings because our study suggests that secondary data becomes the primary data through searching
Google Scholar, ERIC publications, and other Google search engines during the Pandemic. The design and
procedure of this study follow the guidelines for the findings of the relevant qualitative review. Bernard et al. (2016)
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in their study "Analyzing qualitative data: Systematic approaches” and Eriksson & Kovalainen (2015) in their study
"Qualitative methods in business research: A practical guide to social research.”

Result

This section will present the results of a systematic review of 50 international publications that discuss the latest
issues, challenges, and hopes that small business people have felt during their business in the Pandemic that has been
almost a year old. This section explains the results, while our discussion will be presented in a discussion section
after the study data report.

Dengada (2020) examines the challenges and opportunities of micro, small and medium enterprises in Gujarat,
India, which has emerged as a very fiery and dynamic region in the Indian economy over the past fifty years.
MSMEs provide enormous job vacancies at an almost lower cost of capital than extraordinary businesses. They also
assist in industrializing ordinary things and opposing areas, as needed, reducing the impersonal nature of the
environment, and ensuring a more equitable distribution of compensation and public wealth. Studies rely on
fundamental and assistant data. Fundamental data for the assessment has been collected from the cases of 319
MSMEs in various districts in Gujarat. This study offers assistance for business improvement and a wave of
progress. The results of these studies, in the same way, assist in balancing immediate regional improvement with
rural progress as much as regaining support and linkages with exceptional units. The study results are divided into
five parts; MSME capital assistance, management training, business evaluation, and sustainability welcome the new
normal.

Meanwhile, Shafi et al. (2020) focus on the impact of the COVID-19 Pandemic on small businesses, which have
been the economy's backbone. Nowadays, almost no one has survived the impact, and it is the medium-sized
businesses working in Pakistan. This article plans to review the impact of the eruption on this MSME association,
which also provides methodological recommendations to help MSMEs reduce business setbacks and survive the
crisis. More than 66% of sharing efforts stated that they would not suffer if the lockdown continued for more than
two months. Our disclosure checks are solid with previous assessments, and a wide variety of recommended actions
have been proposed to drive the opposite effect of this explosion on MSMEs. Although this proposed technique's
recommendations may not be satisfactory, this assessment will help them deal with difficulties.

Likewise, Diah et al. (2020) from Indonesia also focuses on understanding challenges and opportunities for small
businesses in eastern Indonesia facing pandemics and the Normal Era. East area in Indonesia is one of the districts
affected by the COVID-19 Pandemic. Small and Medium Enterprises (SMEs, for example, culinary associations, are
areas of business that are generally affected. The implementation of social movement restriction policies has reduced
compensation, and even changes to business plans have been increasingly affected. This condition certainly provides
new challenges and opportunities for SME owners. Found that to survive the new average time frame, SMEs
experienced problems, such as HR limits and awareness of progress information.

Hadi & Supardi (2020) examined restoration methods for small and medium enterprises after the COVID-19
contamination disease pandemic in Yogyakarta. This paper discusses a practical and sensible remodeling method
game plan for SMEs after a pandemic. This pilot project for developing the innovative SME industry focal point
business movement deserves to be maintained by all minions. This is to get maintenance from business travel
accessories, travel organizers, leisure, educational institutions, money-related foundations, environmental
organizations, guarantees, and competitors' cooperation. Assessment revolves around the Yogyakarta domain in the
pandemic arena with a policy plan for social isolation and physical destruction with targets for social distancing and
physical distancing.

Kuckertz et al. (2020) examine new small businesses amid crisis - the rapid response to the COVID-19
Pandemic. The disclosure of SARS-CoV-2 and the spread of COVID-19 have prompted various organizations to
take unusual actions. The lockdown of large parts of society and life-related to money has been an exogenous shock
to many monetary actors, including creative new small businesses. This rapid response research combines emotional
inquiry settings taught by ambitious organic framework practitioners with methodological measures of assessment
demanded, spoken, and purportedly realized in the press worldwide. The ambitious climate summit offers a hands-on
account of the difficulties new organizations face during crises and how, by harnessing their tailored bricolage
responses, an assessment of methodological measures can be used as inspiration for training maintenance
arrangements to protect new organizations from results. From the current lockdown and to facilitate the effects of
future crises, businesses' survival is essential.

Kulkarni & Anantharama (2020) findings on the impact of the COVID-19 Pandemic on the market's general
cleaning service business: a challenge and an opportunity. The study evaluates winning metropolitan solid waste
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(MSW) board practices in specific created and agricultural countries. The data and information used in this paper
were collected from several plausible assessment papers from different controls. The paper recommends an
alternative approach to the treatment and evacuation of MSW. It maps future work levels to achieve a down-to-earth
organization of waste during and the consequences of the Pandemic. The review also presents challenges and
opportunities in a pandemic and its consistent outcomes. This paper recommends alternatives to the current public
waste treatment and the funding mastermind structure so that these public cleaning services can be sustainable.

That is also the finding of Sharma (2020) who examines and examines Covid as a challenge and opportunity for
Small and Medium Enterprises (SMEs). The world has grappled with COVID-19 since December 2019. For
example, weakness areas are almost non-existent, and intermediate efforts have shown some signs, such as the end or
severe disaster due to lockdowns in various countries. Limited financial and non-financial resources represent SMEs.
This makes SMEs more inclined to the adverse effects of biological factors. The current paper examines the
problems and loopholes that COVIid-19 provides for medium-sized enterprises in India. Get the latest news about
Covid, COVIID-19, and other pandemic diseases here. For personal assistance with an explosion, problems contact
the Samaritan on 08457 909090 or visit the local Samaria branch.

Papadopoulos et al. (2020) examine the use of cutting-edge developments by small and medium-sized businesses
during COVID-19: Implications for speculation and practice. Analysts have included Digital Technology (TD) in
updating productivity and implementation in Small and Medium Enterprises (SMEs). However, there is limited
confirmation of using DT to deal with the outcome of an unusual event, for example, COVID-19. We talk about this
opening by (I) spreading the avenues of potential assessment and (ii) pondering the managerial implications of using
DT in SMEs to deal with the impact of COVID-19 and achieve business fit.

Shaikh et al. (2018) examined Small and Medium Enterprises and Cloud Technology - Challenges and
Opportunities during COVID19. Small and medium-sized businesses were seriously affected during the Pandemic
for multi-stretch reasons. Offering programming as a service (SaaS) has proven to be more profitable for SMEs. This
pandemic period also caused CSPs to improvise their organizations. The opportunity has arrived to embrace the
cloud's advancement by SMBs who have not yet considered cloud deployment as a decision. A cloud-based
workforce collaboration mechanical assembly and constant inaccessibility moderate critical threats during the event
of a disaster. The COVID-19 Pandemic has opened up new opportunities for cloud advancement in the area of
clinical considerations. The new regular has brought in less social contact, and more work advancement suggests
consistent cooperation. Cloud development has become part of organizing business movements and bringing new
perspectives during the Pandemic.

Kaberia & Muathe (2021) study the impact of the COVID-19 Pandemic on the performance of micro, small and
medium-sized enterprises owned by women in Kenya. The effects of the COVID-19 Pandemic are finding a way to
halt the significant increases made so far. Overall, safeguard trading slumped into a motivator of about US $ 6
trillion in less than seven days. The Pandemic is slowing down Kenya's projected GDP improvement. The most
affected are Micro, Small, and Medium Enterprises. Women have associations that need not be affected by the
Pandemic. The assessment recommends focusing on methodologies, investigations, and brokering resources to assist
small businesses in preparing for a recurrence of such infections through the emergence of a similar or new
pandemic in the future. From the beginning of the danger of prosperity, a pandemic is rapidly turning into a double
risk that will uproot lives and jobs.

Korankye et al. (2020) examine the impact of the global COVID-19 Pandemic on Small and Medium-sized
Enterprises in Ghana was useful. COVID-19, which is articulated as a pandemic by the World Health Organization,
has affected associations, jobs, and economies. Research results show that SMEs are struggling to make because, at
the moment, This Pandemic, such as a reduction in wages, scaling back, a downturn in the mainstream, a progressive
remake, and the fear of leaving, are firmly linked to showing the SME domain in Kumasi Metropolis. This concludes
that the Coronavirus has affected the tasks of small and medium businesses. Therefore, It should start evaluating
what will make them successful and post-pin to 19.

Priyono et al. (2020) perceive the SME business model's digital transformation pathway during the COVID-19
Pandemic. This study separates how small and medium enterprises (SMEs) adjust to regular changes due to the
COVID-19 Pandemic. This exam uses various logical investigation plans with abstract assessments to break down
the data gleaned from meetings, insights, and field visits. Seven SME collectors from Indonesia were selected using
speculative testing techniques for losses.
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Discussion

This section discusses the review study's findings to seek a new understanding of MSME activists' challenges and
opportunities after being hit by COVID-19 in many regions in Indonesia. In general, the majority of findings and
results of studies from several papers and literature that we have reviewed have confirmed that small business
players in many places have responded to the development and continuation of the MSMES they manage after being
hit by COVID-19. They respond on average by utilizing the technological innovation in their business, working, and
serving consumers. For example, they hear digital business management experts' opinions, so they immediately
adopt the business with digital innovation to respond and serve consumers utilizing online and door-to-door delivery.
This method turned out to be accurate, as studied by Budiarto et al. (2018) in their paper on the development of
MSMEs between conceptual and practical field experiences towards business sustainability.

In addition to digital adoption solutions in MSMESs, some receive assistance from the government based on
compensation to continue to be capitalized and survive even if the funds are not too large. In essence, many MSMEs
have used various ways to feel the impact of COVID-19 into a problem and the opportunity to change with all their
future efforts so that they are better prepared to face another possible crisis. This study also received a response from
a study by Nuvriasari (2012) in its role of organizational support, technological competence, and the external
environment to assist in adopting MSME E-Commerce in regions throughout the country.

Apart from the excess of the findings data, this study's findings are also inseparable from shortcomings that
require improvement and refinement support. Based on the findings data, this result study's weakness is in the design
research analysis and secondary data review. Likewise, other limitations include data participation methods and
instruments, where we rely on data from previous studies. Therefore, improvements to the data collection method
and data analysis must involve qualitative and qualitative data so that the study results will be more balanced and
varied. This is consistent with Ochieng (2009) findings, who successfully analyzed the strengths and limitations of
qualitative and quantitative research paradigms.

Conclusion

We can conclude that the efforts to seek a new understanding of driving MSMEs after being hit by COVID-19
include; governments in many countries that have helped and supported MSME players' various opportunities to
defend their businesses from the potential be impacted by the Pandemic. Full attention to MSMEs from the
government to assist business actors in funding subsidies and providing additional working capital loans. Another
opportunity for them is training in Micro, Small, and Medium Enterprises to go Online together in 30 cities or
districts in Indonesia to make Indonesia the Digital Energy of Asia. Small businesses' challenge is how to deal with
solutions in filling domestic and global market needs, how small businesses can have an entrepreneurial strategy
based on IT (Information Technology), and maintain local wisdom. The opportunities these sharing parties have
provided are expected to be helpful and beneficial to business actors in the midst of the outbreak.

Meanwhile, in facing the challenges of MSMEs, the essential thing is to build and shape the soul and potential of
entrepreneurship because they do not have the soul and potential for entrepreneurship. The enthusiasm and
motivation to become entrepreneurs are challenging to develop; besides the introduction and use of information
technology that has entered the digitalization era, it is a challenge for MSME players to be technology literate and
compete in the e-commerce market. Another challenge is that MSME players must maintain local wisdom so that the
archipelago culture and love for domestic production remain a priority so that by-products from abroad do not invade
the market in Indonesia. The slow growth and development of MSMEs, which have an impact on the low economic
growth of the community, can lead to a decrease in the purchasing power of the community and a decrease in
production for the people's economy, which in turn will lead to the inability to fulfill their daily needs, especially the
basic needs of society.
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