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1 Introduction

Peaceful life in our country, tolerance, and cohesion, national traditions and customs, patterns of handicrafts,
hospitality peculiar to our people have led to the fact that Uzbekistan currently occupies a worthy place among the
states with developed modern tourist infrastructure and innovative technologies. The tourism industry makes a
worthy contribution to the development of our country. Today, one of the urgent tasks is to create all conditions for
attracting tourists to the republic and developing domestic tourism (Novikova et al., 2015; Zharkova, 2012). Indeed,
the development of this industry is an important source of the economy and occupies a leading place in the formation
of GDP, ensuring employment, improving the welfare of the population.

2 Materials and Methods

Activities to develop and stimulate the tourism industry are carried out in all historical cities of Uzbekistan, which
are known for the antiquity of their history, centuries-old traditions, and cultural values. The ongoing work to
support and stimulate tourism gives positive results. Samarkand, Bukhara, Khiva, Shakhrisabz, and other cities with
deep histories are some of the tourist cities of our country, which displays the world past, lifestyle, culture, spiritual
values of our people. Despite this, the data on these unique cities are only partially covered. Today, in these cities,
striking with a centuries-old, unique history - cultural monuments, there is a problem of the influx of internal and
external tourists associated with the attraction and provision of services to tourists, as well as the lack of innovative
technologies to solve them (Filatova, 2014; Novikova, 2015). The conducted study of these regions indicates the
need to create and promote new electronic resources, that is, the creation of a national tourist product. Currently,
interactive Verum QR programs have been launched at tourist sites in cities, but the information in them is presented
only in two languages, Russian and English. This creates discomfort for tourists who speak other languages (Tsaur et
al., 2010; Obenour et al., 2006).

During the preparation of scientific work with the territorial administration of the State Committee of the
Republic of Uzbekistan for the Development of Tourism, consulting work was carried out. Currently, the problems,
requirements, and proposals arising in the process of developing tourism potential in tourist cities of Uzbekistan have
been studied. Due to the lack of a database of tourist sites and electronic catalogs in different languages and service
facilities, the creation of a software program "multimedia electronic guide-translator” will have a positive impact on
the development of tourism in Uzbekistan. Thanks to the development of the Internet and new innovative
technologies, the number of independent tourists is growing. It is for independent tourists that our country is
interesting, as many come to get a cultural holiday and in search of an adventure (Demidova, 2008).

What are independent tourism and independent tourist? Independent tourism (amateur, independent, free tourism)
is an independent trip made for little money, often by refusing the services of tour operators, guides, and escorts.
Independent tourists plan and carry out all their trips independently, they look for and live suitable in hotels and inns,
but also in hostels, campsites, guesthouses, as well as in the homes of residents. They usually eat in the same place as
the locals - in simple canteens and inexpensive restaurants (Zaitseva et al., 2017). They prefer to choose and visit
tourist sites on their own without guides and refuse typical tourist programs. They refuse the services of travel
agencies, operators, and guides-translators and independently plan their trips using various electronic resources. To
implement this, it is necessary to create a tourist product - electronic software programs for tourist objects of the city.

The lack of new tourism products hurts the tourism business. It is also worth paying special attention to the
question of specialists, since the problem of training guides-translators, who are the core of this sphere, is in a
deplorable state (Qosimov et al., 2020; Kosimova & Kosimov, 2020). As you know, any guide-translator is not just a
translator, he is a specialist, an expert in the history, culture, and national values of our Motherland. Electronic
programs that include data on tourist and service facilities of the city play an important role in improving the work of
guides and interpreters. Currently, consumers have the opportunity to choose goods and services in all industries, the
impact of which can be seen in the tourism sector. In which the demand of consumers is constantly changing because
they are looking for new sensations. Another serious factor that causes the flow of tourists is that tourists come to get
acquainted with the famous monuments of Uzbekistan and all the urban construction ensembles. But the possibility
of transmitting information in full in the language that tourists understand about these objects is incredibly low. This
will increase the need for electronic supply programs, including a database of multilingual tourist sites and their
audio recording (Djabbarov, 2021; Turaev & Patterson, 2020; Airey & Shackley, 1997; Sulaiman & Wilson, 2019).

The creation of the Electronic guide-translator program is due to the following factors:
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o the transition of the economy to market relations puts forward new requirements for the quality of services
provided and various forms and methods of providing tourist services. The development of innovative
technologies and the provision of services in the form of electronic programs will contribute to an increase in
the influx of tourists to Uzbekistan.

e each guide-translator is not just a translator, he is a specialist in the history, culture, and national values of our
Motherland. Electronic programs containing a database of tourist sites of the city play an important role in
improving the work of guides and interpreters.

e considering that the importance of personnel training in the field of tourism, the electronic support program
corresponding to international educational standards will contribute to improving the efficiency of the
educational process of students studying in the direction of translation of higher educational institutions.

For the accelerated development of the tourism sector, the elimination of the above problems, it is important to create
an electronic software program "multimedia guide-translator” for tourists visiting Uzbekistan within the framework
of project studies, which in the future will serve as the basis for the creation of such programs in other tourist cities
of our country. The state programs created in our country, which have developed the foundations and outlined the
prospects for development, decision-making on this industry at the state level indicate the expansion of opportunities
in this area. It is important to increase the flow of tourists, improve the quality of their service, provide qualified
personnel, develop new electronic programs, thanks to which it will be possible to successfully cope with the tasks
(Oarga-Mulec et al., 2017; Apollo, 2014).

The creation of this product will create conditions for attracting tourists to Uzbekistan, strengthening the potential
of domestic tourism, improving the quality of service for tourists, facilitating the tourist process, and providing
complete and reliable information about tourist sites in Uzbekistan, communicating with the local population. Also,
the project products will help improve the work of guide translators, to obtain operational information about tourist
sites and service points (currency exchange, taxi services, canteens, hotels, etc.). This project will allow the
development of the tourism industry in our country, as well as selling, finished tourist products in the domestic and
foreign markets (Pizam et al., 1978; Chiao et al., 2018). In addition, based on the created electronic software
program “multimedia guide-translator” for tourists who came to Uzbekistan. With the help of the created electronic
software program “multimedia guide-translator™ for tourists visiting Uzbekistan, it is provided:

promotion of tourism products of the Republic of Uzbekistan in international and domestic tourism markets;

increase in the influx of international tourists;

creating the convenience of communication between tourists and locals;

strengthening the image of the country as safe for travel and recreation;

creating favorable conditions for tourists and local visitors for the development of domestic and foreign

tourism in Uzbekistan;

e providing complete and accurate information about tourist sites in the form of written and audio recordings in
different languages without the services of a guide-interpreter for tourists;

e improving the competitiveness and quality of services provided;

e providing quick location information (address, location region...) service points for tourists visiting our
country (hotels, canteens, exchange offices, taxi booking....);

e providing translation guides with operational information about tourist sites;

e promotion of the national tourism product on the world market;

e Uuse as a necessary electronic textbook for improving the system of training, retraining, and advanced training
of personnel for the tourism industry;

e promoting the tourism potential of Uzbekistan abroad and attracting foreign tourists.

The development of tourism has a positive effect on the activation of financial processes. Improving the efficiency of
domestic tourism depends on peace, security, socio-economic situation because tourism is one of the global socio-
economic spheres of the modern world. The demonstration of our internal potential is the improvement of historical
monuments, attractions, natural landscape, material, cultural and architectural appearance to the level of world
standards, the activation of travel companies, hotel and other communication networks, transport infrastructure,
catering and entertainment facilities, the activation of medical and sports areas (Wang et al., 2020; Sumadi, 2016;
Wendri et al., 2019).
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When creating a program to provide a multimedia electronic guide-translator for tourists visiting Uzbekistan
using information technology, special attention will be paid to achieving the following goals:

1) Translation of materials about tourist sites of Uzbekistan into different languages and translation into
electronic (recording and photo) version.

2) Attracting tourists to this territory.

3) Preparation of audio recordings for tourists based on materials about tourist sites in Uzbekistan

4) Preparation of ready-made speech expressions characteristic of Uzbek speech etiquette and its equivalent in
different languages used during the trip.

5) Provision of an electronic database in various languages about service facilities.

In this regard, work will be carried out in the following areas:

1) Collection of materials about tourist sites of Uzbekistan, acquaintance, and systematization, meeting with
historians and qualified guides-translators, description of tourist sites.

2) Translation of materials into different languages, preparation of information in electronic form, formatting of
photographic materials.

3) Creation of multimedia guide-translator software from the collected materials, preparation for sale in the
domestic and foreign markets, transmission in the form of an application for gadgets, recording on DVDs, and
popularization in higher educational institutions.

Multimedia software for an electronic guide-translator for tourists visiting Uzbekistan includes the following
sections:

Main section

1) Electronic catalog in different languages containing information and photos of tourist sites of Uzbekistan;

2) Ready-made speech expressions characteristic of Uzbek speech etiquette used in the tourist process, and their
equivalents in different languages;

3) The audio recording in different languages, containing information about them in the process of viewing
tourist sites.

Additional section
Electronic database of service facilities in tourist cities of Uzbekistan in different languages.

When creating an electronic program for providing a multimedia guide-translator for tourists - a tourist product, the
following tasks will be performed in 2 stages;

At the first stage, the following work will be performed

1) A work plan will be drawn up and a concept will be developed.

2) Materials on the objects of tourism and service of tourist cities will be collected, studied, and systematized.
3) Practical tasks will be completed, which will be carried out in tourist facilities.

4) The script for the software of the electronic multimedia guide-translator will be recorded.

5) The lexical minimum of the phrasebook has been selected.

6) A script will be written for audio and photo materials.

At the second stage, the following work will be performed

1) The prepared materials for the multimedia software of the guide-translator, as well as materials about tourist
and service facilities, materials for the phrasebook, materials for audio recording, will be translated into
English, German, French, Russian, Korean, Spanish, and Chinese;

2) An audio recording will be prepared for the electronic guide-translator software.
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3) A multimedia application for electronic support and a mobile application for guides-translators and tourists
visiting Uzbekistan will be developed.

The multimedia guide-translator for tourists visiting Uzbekistan will contain the following sections:
Main section

1) The electronic catalog will contain general information about the tourist sites of Uzbekistan and photo
materials. A tourist wishing to visit a tourist object located in Uzbekistan can get acquainted with tourist
objects through this electronic catalog and independently compile a tourist program by selecting the tourist
objects of interest to him also, guide-translators can use the electronic catalog to obtain additional information
about the work. Students studying in the translation direction at the university can use it as an additional
source of learning in the course of practical classes.

2) An electronic phrasebook will allow a tourist visiting Uzbekistan to communicate directly with residents. This
phrasebook will present ready-made speech expressions characteristic of Uzbek speech etiquette and their
equivalents in different languages. It is assumed that these samples of speech etiquette will be used as the
main means of speech recognition for foreigners.

3) The audio recording will allow you to listen to the information in different languages while visiting tourist
sites in cities.

Additional section

An electronic database of service facilities in Uzbekistan in different languages will provide tourists with additional
comfort. A multimedia guide-translator for tourists visiting Uzbekistan and a mobile application will be available in
Uzbek, Russian, English, German, French, Spanish, Chinese and Korean.

3 Results and Discussions

The role of the service sector in improving the level and quality of people's lives is invaluable. Therefore, the service
sector in the world is steadily developing. The economic reforms carried out in our country, like all spheres of the
economy, have led to fundamental changes in the service sector. Diversification of tourism products and services
aimed at various segments of the tourism market development of domestic tourism, providing stimulation of the
activity of tourism entities aimed at meeting the needs for tourism services within the republic, promotion of tourism
products of the Republic of Uzbekistan in international and domestic tourism markets, strengthening the image of the
country as safe for travel and recreation, improving the system of training, retraining and advanced training of
personnel for the tourism industry. The created program of providing a multimedia electronic guide-translator will
help Uzbekistan attract potential tourists, improve the quality of service and improve the work of guide-translators
(Ap & Wong, 2001; Mackenzie & Raymond, 2020).

4 Conclusion

Currently, it is impossible to imagine the tourism sector without electronic resources. The analysis shows the
imperfection of the regulatory framework governing the tourist network, the lack of rules for the provision of
individual tourist services, in particular, the software "multimedia electronic guide translator" and the database of
electronic information systems serving tourists.
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