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The number of entrepreneurs in Indonesia is still lagging behind several other
countries. This shows a lack of entrepreneurship intention among youth. This
research was conducted based on the gap in the results of previous research
and differences in the focus of discussion on several factors that affect the
entrepreneurial intention of university students. This study analyzes and
determines the effect of motivation, family environment, entrepreneurship
education, and income expectations on student entrepreneurship intention.
This study's population was all university students in Bali, with a research
sample of 250 respondents. Data were analyzed using multiple linear
regression. The results showed that motivation, family environment,
entrepreneurship education, and income expectations positively and
significantly influenced student entrepreneurship intention. To increase
motivation, students must believe that entrepreneurship can deliver the desired

standard of living. To improve the family environment, students must feel their
parents will always support and help them in entrepreneurship. To increase
income expectations, students must be sure that by becoming an entrepreneur,
they will earn greater and even unlimited income than being an employee.
Aspects that need to be considered to improve entrepreneurship education are
that students must take entrepreneurship courses, seminars, and
entrepreneurship education well.
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1 Introduction

Indonesia is one of the countries with a relatively high population to rank fourth on the list of countries with the largest
population. Some of the phenomena that occur in entrepreneurship are the unemployment from diploma graduates of
5.87% and university of 5.98% in Indonesia in 2021, which is still very high. The number of entrepreneurs in Indonesia
of 3.5% is lagging behind several other countries, namely Malaysia, China, Singapore, Japan, and the United States.

High entrepreneurial motivation must exist in someone who wants to become a successful entrepreneur because it
can shape their mentality always to be superior and do everything beyond existing standards (Harandi, 2015; Ryan &
Deci, 2020). Some studies have found that motivation has a positive and significant influence on entrepreneurial
intention, namely Agusmiati & Wahyudin (2018), Sintya (2019), Agmala et al. (2020), Andayanti & Harie (2020),
Wardani et al. (2021), Fathiyannida & Erawati (2021), and Hendrawan & Sirine (2017).

The family is the foundation for the growth and development of children. This is what gives the initial influence
on the formation of entrepreneurship intention if the family has a positive influence on these interests because the
attitudes and activities of family members influence each other directly and indirectly (Putra, 2018). Some studies have
found that the family environment has a positive and significant influence on entrepreneurial intention, namely
Agusmiati & Wahyudin (2018), Sintya (2019), Saputri & Januarti (2021), Husna (2021), Pricilia et al. (2021),
Fathiyannida & Erawati (2021), and Suharbayu (2017).

Higher education as an institution that is one of the role models for society, must encourage an entrepreneurial
culture and create reliable entrepreneurs by encouraging students to become entrepreneurs to increase student
entrepreneurial interest (Sintya, 2019). Some studies have found that entrepreneurship education has a positive and
significant influence on entrepreneurial intention, namely Sintya (2019), Kardiana & Melati (2019), Agmala et al.
(2020), Husna (2021), Pricilia et al. (2021), and Hadyastiti et al. (2020).

Entrepreneurship will make someone have income from the profits obtained. The profit obtained from
entrepreneurial activities will encourage someone to do business activities. Someone with high-income expectations
will be encouraged to conduct business activities (Satyantoro et al., 2021). Some studies have found that income
expectations have a positive and significant effect on entrepreneurial interest, namely Ilmaniati & Muslihudin (2017),
Kardiana & Melati (2019), Hadyastiti et al. (2020), Aghniya & Subroto (2021), Fathiyannida & Erawati (2021), and
Sintya (2019). Based on this background, the authors were interested in analyzing the influence of motivation, family
environment, entrepreneurial education and income expectations on student entrepreneurial intention.

Literature review
Entrepreneurial intention

Entrepreneurial intention can be defined as an individual's encouragement and sense of interest to see opportunities by
using creative and innovative abilities in creating added value for goods and services that they do with courage in
facing risks (Indriyani & Margunani, 2018). Nugraha (2018), stated that interest in entrepreneurship is a sense of
interest that arises from within a person for entrepreneurship. The indicators used to measure the variables of
entrepreneurial interest (Pricilia et al., 2021), namely: willingness to do anything to become an entrepreneur, career
goals to become an entrepreneur, determination to create new businesses in the future, improve the family economy,
and create jobs.

Motivation

Agmala et al. (2020), explained that motivation could be interpreted as encouraging a person to carry out an activity
as well as possible and achieve personal goals in the form of achievements. Hendrawan & Sirine (2017), stated that
motivation is a factor that influences a person to determine his desire and make an effort to realize his desire. Indicators
used in measuring motivational variables (Sintya, 2019): profit, freedom, personal dreams, independence,
physiological needs, security, social needs, and the need for achievement. The results of research conducted by
Agusmiati & Wahyudin (2018), Sintya (2019), Agmala et al. (2020), Andayanti & Harie (2020), and Wardani et al.
(2021), found that motivation has a significant positive influence on entrepreneurial intention.

H1: motivation positively and significantly affects students' entrepreneurial intention.
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Family environment

Oktarina et al. (2019), mentioned that the family environment is a person's first environment. Indicators used in
measuring family environment variables (Husna et al., 2021), namely: the level of family influence as a guideline,
family contribution to life learning, the level of family support when the business starts, and the ability of the family
to respond to personality. The results of research conducted by Yusuf et al. (2017), Agusmiati & Wahyudin (2018),
Putra (2018), Indriyani & Margunani (2018), Sintya (2019), Oktarina et al. (2019), Saputri & Januarti (2021),
Hadyastiti et al. (2020), Husna (2021), Pricilia et al. (2021) and Fathiyannida & Erawati (2021), found that the family
environment had a significant positive effect on entrepreneurial interest.

H2: family environment positively and significantly influences students' entrepreneurial intention.

Entrepreneurship education

Nugraha (2018), states that entrepreneurship education is guidance provided by a person or educational educator to
change one's attitude and mindset to be interested in becoming an entrepreneur. Pricilia et al. (2021), stated that
entrepreneurship education is a learning and training program on entrepreneurship that includes the development of
knowledge, skills, mindset, and moral qualities of students to form personal entrepreneurial character in themselves.
Indicators used in measuring entrepreneurial education variables (Nugraha, 2018), namely: adequate entrepreneurship
education, attending entrepreneurship seminars, entrepreneurship education programs add knowledge and insight in
the business field, entrepreneurship education fosters awareness of business opportunities, creative and innovative
thinking. The results of research conducted by Hendrawan & Sirine (2017), Indriyani & Margunani (2018), Nugraha
(2018), Sintya (2019), Ambarita & Marpaung (2019), Oktarina et al. (2019), Kardiana & Melati (2019), Agmala et al.
(2020), Husna (2021), Satyantoro et al. (2021) and Pricilia et al. (2021), found that entrepreneurship education has a
significant positive effect on entrepreneurial interest.

H3: entrepreneurship education positively and significantly affects students' entrepreneurial intention.

Income expectations

Nugraha (2018), states that income expectations are a person's hope to get income in the form of money or goods that
will be used to meet various life needs. According to Oktarina et al. (2019), income expectations are a person's
expectations for income from business activities or work. Indicators used in measuring income expectation variables
(Oktarina et al., 2019), namely: high income, unlimited income, increase in income, and expectations of meeting needs.
The results of research conducted by Ilmaniati & Muslihudin (2017), Putra (2018), Nugraha (2018), Oktarina et al.
(2019), Kardiana & Melati (2019), Hadyastiti et al. (2020), Aghniya & Subroto (2021), Wardani et al. (2021),
Satyantoro et al. (2021) and Fathiyannida & Erawati (2021), found that income expectations have a significant positive
effect on entrepreneurial interest.

H4: income expectations positively and significantly affect student entrepreneurial intention.

2 Materials and Methods

The study was conducted in Bali. Data collection was conducted through a survey using a questionnaire as the
instrument. A preliminary survey was conducted on 30 respondents to assess construct measurement instruments. The
results showed that research constructs were one-dimensional and reliable with alpha levels above 0.6. The survey was
then conducted on active undergraduate students class of 2019, who have attended entrepreneurship courses. The
sample was proportionately stratified to each regency in Bali to ensure sample representativeness. The number of
samples in this study was 250 students. Respondents filled out a questionnaire and gave perceptional assessments to
some statements representing each research construct. A rating scale of 1 (strongly disagree) to 5 (strongly agree) is
used to rate respondents' responses on the construct. The model was tested with multiple linear regression techniques
to examine the relationships between the measured variables and the latent constructs or the relationships between
latent constructs.

Indiani, N. L. P., & Sontong, M. S. (2023). Antecedents of entrepreneurial intention among university students.
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3 Results and Discussions

3.1Results
Validity and Reliability test

The validity test results are shown in Table 1, which shows that the correlation coefficient of the variable indicator
tested is > 0.30. These results show that all indicators are valid.

Table 1
Validity test results

. . Total Item
Variable Question Item Correlation
Motivation X1.1 I am motivated to become an entrepreneur because of the profit that will 0,949
be obtained
X1.2 | am motivated to be an entrepreneur because | can work freely 0,922
X1.3 I am motivated to become an entrepreneur because | want to be free to 0,929
achieve the expected standard of living
X1.4 | am motivated to be an entrepreneur because | can make ends meet and 0,945
can rely on my abilities
X1.5 | am motivated to become an entrepreneur because | want to meet basic 0,971
needs in life
X1.6 | am motivated to become an entrepreneur because | feel safe in 0,818
entrepreneurship
X1.7 | am motivated to be an entrepreneur because | can fulfil social needs 0,967
X1.8 | am motivated to be an entrepreneur because | want to do something 0,943
better
Family X2.1 Entrepreneurial parents will motivate me to become an entrepreneur 0,938
Environments  X2.2 Parents provide insight into entrepreneurial life 0,955
X2.3 My parents support me in becoming an entrepreneur 0,972
X2.4 My parents treat me according to my interest in entrepreneurship 0,833
X2.5 My parents provide the facilities when | decided to do business 0,881
Entrepreneurship  X3.1 The entrepreneurship course has helped me understand the process of 0,911
Education setting up a new business
X3.2 Entrepreneurship seminars have helped me understand how to 0,866
overcome obstacles so that a business can run successfully
X3.3 Entrepreneurship education provides insight into the right ways of 0,908
managing a business
X3.4 Entrepreneurship education taught me how to see business 0,894
opportunities, think creatively and innovatively
Income X4.1 By becoming an entrepreneur, | will earn more than a worker 0,871
Expectations X4.2 Being an entrepreneur will earn unlimited income 0,882
X4.3 Being an entrepreneur, the potential income will increase faster than 0,726
being an employee
X4.4 By entrepreneurship, |1 hope to meet my living expenses 0,764
Entrepreneurial Y1 I'm willing to do anything to become an entrepreneur 0,858
Intention Y2 | would rather be an entrepreneur than any other job 0,865
Y3 | have considered setting up a new venture in the future 0,912
Y4 | want to improve the family economy through entrepreneurship 0,919
Y5 | have the desire to reduce unemployment through entrepreneurship 0,901

The reliability test results in Table 2 show the value of Cronbach's Alpha for each variable is greater than 0.60. This
shows that all variables have good reliability.
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Table 2
Reliability test results

Variable Cronbach's Alpha
Motivation (X1) 0,977
Family Environment (X2) 0,951
Entrepreneurship Education (X3) 0,916
Revenue Expectations (X4) 0,823
Entrepreneurial Intention () 0,935

Hypotheses testing

The results of multiple linear regression analysis are shown in Table 3. H1 is accepted, meaning that motivation
positively and significantly influences entrepreneurial intention. H2 is accepted, meaning that the family environment
positively and significantly affects entrepreneurial intention. H3 is accepted, meaning that entrepreneurship education
positively and significantly affects entrepreneurial intention. H4 is accepted, which means that income expectations
have a positive and significant influence on entrepreneurial intention. Motivation has the largest regression coefficient
value among other variables. It can be concluded that motivation has a more dominant influence on student
entrepreneurial intention than other variables (Anthony et al., 2017).

The Adjusted R-square value of the regression model is 0.711, which means that 71.1% of students' entrepreneurial
intention is influenced by motivational variables, family environment, entrepreneurial education, and income
expectations. In comparison, the remaining 28.9% is influenced by other variables that were not included in this study.

Table 3
Hypotheses test results

Regression Coefficient

Variable B Std. Error t Sig
Motivation 0.367 0.080 4.606 0.000
Family Environment 0.167 0.082 2.029 0.045
Entrepreneurship Education 0.268 0.075 3.573 0.001
Revenue Expectations 0.262 0.124 2.109 0.038
R2: 0,711

3.2 Discussion
The influence of motivation on student entrepreneurial intention

Becoming an entrepreneur is a decision that is quite challenging because students must be prepared for the risks that
arise later (Jena, 2020; Lee et al., 2011; Nash et al., 2005). The stronger the motivation, the higher students' intention
to become entrepreneurs. The results of this study are in line with research conducted by Agusmiati & Wahyudin
(2018), Sintya (2019), Agmala et al. (2020), Andayanti & Harie (2020), Wardani et al. (2021) and Fathiyannida &
Erawati (2021), which stated that motivation has a positive and significant effect on entrepreneurial intention. To
increase students' entrepreneurial intention through motivational aspect, it is necessary to emphasize the following
things: motivation to be an entrepreneur because of the profit to be obtained, motivation to be an entrepreneur because
they can work freely, motivation to be an entrepreneur to be able to achieve the expected standard of living, motivation
to be an entrepreneur to meet needs and rely on own abilities, motivation to be an entrepreneur to meet basic needs
in life, motivation to be an entrepreneur to meet social needs, motivation to be an entrepreneur to do something better.

Indiani, N. L. P., & Sontong, M. S. (2023). Antecedents of entrepreneurial intention among university students.
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The influence of the family environment on student entrepreneurial intention

A supportive family environment encourages students to become entrepreneurs. The results of this study are in line
with research conducted by Yusuf et al. (2017), Suharbayu (2017), Agusmiati & Wahyudin (2018), Putra (2018),
Indriani & Margunani (2018), Sintya (2019), Oktarina, et al. (2019), Saputri & Januarti (2021), Husna (2021), Pricilia
et al. (2021), which stated that the family environment has a positive and significant effect on entrepreneurial intention.
For the university to increase interest in entrepreneurship among students, it is necessary to emphasize family support
as follows: Entrepreneurial Parents will motivate students to become an entrepreneur, parents should provide insight
into the entrepreneurial life, parents support students to become an entrepreneur, parents treat students according to
their personality in entrepreneurship, parents provide facilities needed to do business (Jappelli & Pistaferri, 2000;
Rainer & Siedler, 2008; Dominitz, 2001).

The influence of entrepreneurship education on student entrepreneurial intention

The result showed that entrepreneurial education improves students' intention to become entrepreneurs. The results of
this study are in line with research conducted by Suharbayu (2017), Agusmiati & Wahyudin (2018), Indriani &
Margunani (2018), Nugraha (2018), Sintya (2019), Ambarita and Marpaung (2019), Oktarina, et al. (2019), Kardiana
& Melati (2019), Agmala, et al. (2020), Husna, (2021), Satyantoro et al. (2021), Pricilia et al. (2021), which stated
that entrepreneurship education has a positive and significant effect on entrepreneurial intention. So to increase
students' entrepreneurial intention through education, it is necessary to emphasize the following: entrepreneurship
courses should help students understand the process of establishing a new business, entrepreneurship seminars should
help students understand how to overcome obstacles so that a business can run successfully, entrepreneurship education
provides insight into the right ways of managing a business, entrepreneurship education teaches students how to see
business opportunities, think creatively and innovatively (Bauman & Lucy, 2021; Ratten & Usmanij, 2021).

The effect of income expectations on student entrepreneurial intention

The result showed that higher income expectations would encourage students to become entrepreneurs. The results of
this study are in line with research conducted by llmaniati & Muslihudin (2017), Putra (2018), Nugraha (2018),
Oktarina et al. (2019), Kardiana & Melati (2019), Hadiyastiti et al. (2020), Aghnia & Subroto (2021), Wardani et al.
(2021), Satyantoro et al. (2021), Fathiyanida & Erawati (2021), which stated that income expectations have a negative
and significant effect on entrepreneurial intention. To increase student entrepreneurial intention, it is necessary to
emphasize the following idea: By becoming an entrepreneur, students will earn more income than workers; being an
entrepreneur will get unlimited income, and the potential income obtained will increase faster than being an employee,
entrepreneurship would help to pay living expenses (Jappelli & Pistaferri, 2000; Rainer & Siedler, 2008; Dominitz,
2001).

4 Conclusion

Based on the phenomenon of unemployment, which is still relatively high, and the number of entrepreneurs in
Indonesia still lagging behind other countries, this study aims to analyze the influence of motivation, family
environment, entrepreneurial education, and income expectations on student entrepreneurial intention. The results
showed that motivation, family environment, entrepreneurship education, and income expectations positively and
significantly affect student entrepreneurial intention in Bali. To encourage student's intention to become entrepreneurs,
they need to grow strong motivation and willingness to face risk; they also need to have high-income expectations,
students should receive adequate support from their families, and universities should provide entrepreneurial education
in the form of courses, seminars, etc. to encourage the intention further. The study limitation is this study's descriptive
design exerts no manipulation or control of the antecedents of entrepreneurial intention as it would be in experimental
design; thus, conclusions on the relationship between constructs in this study require further and continuous research.
For further research, it is recommended to include more variables, such as discipline, community, and personality.
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